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uksV& lHkh iz'u gy dhft,A

Attempt all questions.

[k.M&v (Section-A)
1- foi.ku dh ijEijkxr rFkk vk/qfud fopkj/kjkvksa esa Hksn dhft, ,oa Hkkjr esa vk/qfud

foi.ku ds egRo dks le>kb,A  13/16
Differentiate between Traditional and Modern Concepts of Marketing and
explain the importance of Modern Marketing in India.

2- miHkksDrk O;ogkj dk {ks=k rFkk egRo le>kb,A 13/17
Explain the scope and importance of consumer behaviour.

3- foKkiu D;k gS \ foKkiu ds fofHkUu ekè;eksa ds xq.k o lhek,¡ crkb,A 14/17
What is Advertisement ? Describe the merits and limitations of various means
of advertisement.

[k.M&c (Section-B)
4- vUrjkZ"Vªh; foi.ku ds vFkZ o izÑfr dks le>kb,A ;g ?kjsyw foi.ku ls dSls fHkUu gS \

13/16
Explain the meaning and nature of international marketing. How is it different
from domestic marketing ?

5- ,d Js"B czk.M uke ds vko';d rRo crykb,A 13/17
State the essentials of goods brand name.

6- vUrjkZ"Vªh; foi.ku esa ewY; fu/kZj.k ij izHkko Mkyus okys rRoksa dh foospuk dhft,A
14/17

Discuss factors affecting price determination in international marketing.
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