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Attempt all questions.

EUsS-3H (Section-A)
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Differentiate between 'Iraditional and Modern Concepts of Marketing and
explain the importance of Modern Marketing in India.
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Explain the scope and importance of consumer behaviour.
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What is Advertisement ? Describe the merits and limitations of various means
of advertisement.
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Explain the meaning and nature of international marketing. How 1s it different

from domestic marketing ?
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State the essentials of goods brand name.
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Discuss factors affecting price determination in international marketing.
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